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This paper seeks to extend the initial study of the effect of social power of preadolescent children
on influence in their mothers’ purchasing behavior in Peruvian toy stores (Carrillo et al., 2018). This
document studies the moderating effect that would cause variables as expenditure, purchase
importance
and
marital
status.
The methodology is a non-experimental transversal correlational-causal design, where population
are Peruvian mothers who buy with preadolescents in toy stores located in Lima.
The results show that there is a direct effect of legitimate and expert passive social power on initial
and decision stage, respectively. Furthermore, the expenditure does not generate a moderating
effect for both cases. While the variables of purchase importance and marital status present
negative moderation.
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purchased product units, (ii) that the association varies with the nature of implemented SI and, (iii)
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that there is an optimal number of SI actions. This research adds to theory, also providing managers
intensity and the
with insights on expected SI outcomes.
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Museums are educational institutions that nurture and maintain cultural heritage of humanity,
playing vital roles in economic development by attracting local and foreign tourists. However, the
future of museums as destination can be significantly affected by new technologies. That is
particularly relevant, considering Generation Z’s education and expectations. In fact, their
satisfaction can result in E-WOM recommendations, increasing visitation. We test the relationship
among E-WOM intentions and arousal based on technology. Museums can increase quality
perception, excitation, and recommendation intention by increasing IT usage, what can change
visitor experience.
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interviews. Descriptive statistics, ANOVA, exploratory factor analysis and structural equation
modeling were applied to the 400 questionnaires collected. The results of the study demonstrate
that the dimensions of Brand Awareness, Brand Associations, Perceived Quality and Brand Loyalty
form the Brand's Overall Equity and that evaluations of advertisements have a positive affect on all
dimensions of brand equity.
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We study the determinants of art prices of Joan Miró analyzing 255 of his artworks sold at Sotheby's
and Christie's between 2003 and 2017, and performing a hedonic price regression. Miró's works
command higher prices, ceteris paribus, when: they were painted on canvas, were sold at Sotheby's
and in New York City or London, were traded in the evening session, the larger their area, if they
had appeared in an art book, the greater the number of words used to describe the respective lot,
and depending on the period in which they had been painted. The prices of Miró's paintings
increased substantially between 2003 and 2008, and then declined, coinciding with the global
financial crisis of 2009. This is the first exhaustive study carried out on the determinants of the prices
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Banks that supply capital and simultaneously underwrite securities for the same clients may benefit
themselves or their clients at the expenses of investors by overpricing securities. We investigate this
issue by analyzing price stabilization and short-term returns of IPOs. In 2009, a change in the
Brazilian regulation required a second non-conflicted underwriter in cases of conflict of interest.
This change provides the possibility of identification. Our analysis indicates that before the change
in regulation equity conflict leads underwriters to overprice IPOs and use price stabilization to
disguise overpricing. Loan conflict per se does not lead to overpricing in any circumstance.

We analyze all the stock transactions executed by the population of individual investors in the
Colombian Stock Exchange between 2006 and 2016 (4,685,030 trades on behalf of 39,270 individual
investors), and find that households underperformed the market on a gross return basis by between
4% and 4.3% per year (depending on whether alpha was estimated using the CAPM, the FamaFrench or the Carhart model). The underperformance of households becomes even gloomier when
transaction costs are considered. The average individual investor bias its portfolio towards small,
low-beta, and value stocks, and turns over 8.6 percent of its portfolio monthly. The most active
traders underperform the less active traders even on a gross return basis.

of Joan Miró's works. So far, only studies of Pablo Picasso and Andy Warhol have been of conducted.
Joan Miró has well-defined artistic periods, which also allows us determining the impact on the price
of the works carried out in each period.
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Indigenous entrepreneurship, entrepreneurial activities conducted by indigenous people, promotes
economic prosperity in both indigenous communities and the mainstream societies in which they
are embedded. However, there is a paucity of comparative studies of indigenous entrepreneurship
in the Pacific Rim region, particularly of studies spanning the Western and Eastern hemispheres. We
conducted an interview-based study of indigenous Mapuche entrepreneurs in the Araucanía region
of Chile and Māori entrepreneurs in the Rotorua region of New Zealand. The study adopted an
abductive approach, with the initial conceptual framework modified based on the analysis of
empirical data. Mapuche entrepreneurs were found to depend on their indigenous culture and
family connections in their enterprises, whereas Māori entrepreneurs ranged from individuals for
whom the maintenance of indigenous culture was the principle aim of their operation to individuals
who relied very little on their indigenous culture and family ties. Mapuche entrepreneurs should
determine if the political and economic contexts in Chile have already shifted to allow them to
pursue a broader range of business models and avail themselves of the opportunities as they arise.
Māori entrepreneurs should consider sustained competitive advantage that can be gained from
indigenous culture and focus more on sustaining it. Policy makers in Chile should ensure that
benefits of economic and political development are available to indigenous entrepreneurs as early
as practicable. At the same time, policy makers should not assume that successful indigenous
entrepreneurship will automatically result in the maintenance of indigenous culture and pursue
targeted policies to support it.
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In dangerous war-zone environments, which female entrepreneurs survive and persist? We
investigated the antecedents of persistence of firms led by female entrepreneurs in a high
dangereus business environment (Afghanistan), the first of such effort in Afghanistan. We collected
survey data from 162 female entrepreneurs in two different points of time and found that female
entrepreneurs with a high level of internal locus of control have higher resilience in a war zone. In
addition, under the condition of perceived danger, family –to- business supports plays a crucial role
in enhancing the women-led businesses persistence. We contribute to the fast-growing literature
of female entrepreneurship by showing how psychological (internal locus of control), social (family–
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to-business support) and environmental factors (perceived danger) interact together to shape the
entrepreneurs’ resilience.
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Grit has been extoled as being crucial for individual’s success. However, empirical research regarding
grit at work is scarce. This research (a vignette-based experiment conducted in Portugal and Brazil;
a two-wave multi-source field study in Portugal) suggests that grit in employees may be developed
by leaders who convey a high level of grit and provide social support to employees. We also suggest
that conveyed leader grit and leader self-attributed grit are conceptually different, and that it is the
former that matters most for the influence of leaders on employees.

